Using Search Engines On The Internet
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Search Engines are programs that allow you to search for information on the Internet.  There are dozens of search engines.  All search engines provide on-line help and tutorials.  To access these search engines, type the URL addresses below into your web browser.  Most search engines allow you to search by either keyword or subject guides.  If you are new to using search engines, a good general purpose search engine to get started with is www.google.com .
Keyword Search Engines are those in which the software looks through websites for matches to the terms you enter.  Most use "+" or "and" to combine terms.  Well known keyword search engines include:

www.alltheweb.com 

www.altavista.com

www.ask.com


www.cuil.com
www.exalead.com


www.gigablast.com
www.lycos.com


www.msnsearch.com
Subject Guide or Directory Search Engines provide you directories and sub-directories for lists of websites on a particular subject.   Although most search engines include subject guides, a couple are noted using this method as their primary way of categorizing websites.

www.about.com


www.dmoz.org
www.looksmart.com

www.yahoo.com 

www.webbrain.com 


Clustering Search Engines group your search results into catagories to help you narrow down your search.  

www.accumo.com


www.clusty.com 

www.iboogie.com


www.vivisimo

Meta or Multiple Search Engines allow you to search several search engines at the same time.  

www.dogpile.com  

www.metacrawler.com



www.surfwax.com
Evaluating Internet Sources
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1.  SOURCE

· Determine the reason the information was posted.

· Is the agenda obvious or hidden?

· Look at the URL address – the domain name indicates the typeof sponsor:

.org – non-profit organization

.gov – government agency

.edu – educational institution or student account

.com – commercial business for profit (watch out for propaganda)

· Presentation – a flashy Web site may be a marketing gimmick – “don’t judge a book by its cover.”

2.  AUTHORITY

· Is the author or organization behind the information identified?

· Are there links to a page listing professional credentials or affiliations?  Be skeptical if there is no biographical data.

· Does the author have the reputable knowledge and expertise on the topic?

· Anonymous Sources such as articles from Wikipedia should not be used for college level research.  However, they may provide links to authoritative sources.

3.  BIAS / OBJECTIVITY

· How credible or reliable is the information?

· Where did the information come from?  Is the information well supported by valid evidence?

· Is the tone subjective or slanted?

4.  CURRENCY

· Unless you are doing historical research, look for the date the information was modified or the date the site was last updated.

5.  CONSENSUS

· How does the site information compare with other sites, print sources, etc.?

· Try to verify the same information elsewhere.

· Does the information agree or disagree with an accepted point of view?

6.  APPROPRIATE LEVEL

· Information may be authoritative and objective, but it should also be appropriate to the level of intended use.
· Is the material presented inteneded for a layperson or a professional with a certain level of background knowledge?

· Is the material age appropriate?  For example, you would not use information intended for an elementary school student as support for college level research.

